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Candytopia Comes to Santa Monica Place

Candytopia, the interactive, candy-filled 
art exhibition L.A. can’t stop talking 

about, has just landed at Santa Monica 
Place. Flying unicorn pigs, a marshmallow 
tsunami and other sugary creations will 
delight visitors for four months, from early 
March through early July.   

This Instagram-ready experience – 
tastefully described by Candytopia as the 
“love child of an eccentric chocolatier and 
a daredevil pop star” – comes from Jackie 
Sorkin, celebrity candy stylist and star of 
TLC’s Candy Queen.

Guests enter the two-level, immersive, 
16,000 square-foot attraction on the 
property’s second level, then exit through 
Candytopia’s 2,000 square-foot retail 
shop. Tickets ($30 each for adults/$23 
for children) are only available online, 
including via iPads located at the Santa 

Monica Place Concierge near the exhibit 
entrance.   

Permitting problems at Candytopia’s 
original L.A. warehouse location caused 
the high-profile art installation to close 
early in December – but paved the way for 
tons of social buzz, even more great press 
and a sugar-fueled rush of anticipation that 
makes the return of Candytopia a tasty win 
for Santa Monica Place. The Candytopia 
operations team said they chose Santa 
Monica Place for its well-managed 
environment and instant access to great 
shopping, food and movies – which they 
see as a real plus for exhibit-goers.

This news follows the recent 
announcement that the Zimmer Children’s 
Museum will relocate to Santa Monica 
Place in late 2018. As Art Coppola said 
in January: “Adding compelling new 

experiences to our top properties is a focus 
we are delivering on at Macerich.”  

Candytopia at Santa Monica Place is set for 
sweet success. And possibly future gigs at 
other Macerich properties?!
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State of the State: 
Understanding Our Performance Metrics with 
Insights from Investor Relations

Jean Wood, VP, Investor Relations

Macerich provided results for the fourth 
quarter and full year 2017 on the company 
earnings call in early February. Year 2017 
Funds from Operations (“FFO”) was 
$3.83 FFO per share with same center Net 
Operating Income (“NOI”) growth of 2.73%. 

Over the past three years, 2015 through 2017, 
Macerich has had sector leading same center 
NOI growth of 4.7%. This compares to a 
2.7% average for U.S. Mall REIT peers (CBL 
& Associates Properties, GGP Inc., PREIT, 
Simon Property Group, Tanger Factory Outlet 
Centers, Taubman Centers and Washington 
Prime Group) over the same three-year 
period.

Tenant Sales in the Macerich portfolio were 
$660 for Year 2017, an increase of 4.8% 
compared with $630 in Year 2016. On a 
comparable basis, excluding Broadway Plaza, 

sales increased 3.5%. As Bob Perlmutter 
pointed out on the earnings call, the holiday 
season for retailers was the strongest in a 
number of years. ICSC reported shoppers 
spent an average of $842 on gifts and 
holiday-related items, an 18% increase 
over the previous year. Overall, 85% of 
holiday sales were conducted in physical 
stores. Finally, 90% of the click-and-collect 
shoppers made an additional store purchase, 
highlighting the relationship of online and 
in-store businesses.

The Macerich portfolio was 95.0% leased 
at December 31, 2017, and our company 
continues to see diverse demand for space. 
During the fourth quarter, a total of 1.3 
million square feet of leases were signed, 
bringing the total activity during the year 
to 3.3 million square feet. Some highlights 
among new leases were Lifetime Athletic at 

Biltmore, Bristol Farms at La Cumbre, the 
Zimmer Children’s Museum by Sharewell 
at Santa Monica Place, Nordstrom Rack at 
SanTan, Burlington stores at Kings Plaza and 
Lakewood as well as three new locations with 
H&M.

Despite the negative headline noise, lenders 
continue to find malls attractive. Macerich 
entered into a total of $3.6 billion of new 
loans secured by properties from January 
2016 through February 2018 with an average 
term of 10 years and average interest rates of 
3.8%. The company balance sheet continues 
to be in good shape with interest coverage 
ratio of 3.3 times, which is considered to be 
very healthy, and average debt maturity of 
six years. At December 31, 2017, outstanding 
debt was $7.7 billion, compared to total 
market capitalization of $17.6 billion, for a 
leverage ratio of under 44%. 
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There’s a lot to love about Eugene, OR – home of the University 
of Oregon (and their Ducks!), amazing outdoor recreation on the 
Willamette River, orchards, wineries and so many young professionals.  

Macerich has owned Valley River Center, one of the only enclosed 
superregional shopping centers between Portland and Sacramento, 
since 2006. We understand this singular West Coast market and its 
range of attractive demographics, from organic farmers and young 
professionals to all the vibrancy and sophistication a big  
state university brings.

So when Sports Authority closed all locations nationwide in 2016, 
Macerich saw an opportunity to reclaim that space to create a bold 
new front door for Valley River Center that would put thriving retailers 

front and center.  

Now in the works is a plan to clear away the empty building and 
replace it with a fresh sense of arrival – a high-profile new entrance 
flanked by two inviting restaurants with spill-out café seating and 
all the energy this delivers. Outside the new entrance will be lush 
plantings, benches and open space for gatherings, events, brand 
experiences and more.  

An important goal of the project is to bring attention to the strong 
roster of stores, allowing brands like the center’s high-performing 
H&M to benefit from added visibility at the property’s new front door.

A New Front Door for Valley River Center
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4 Nutritionists say putting healthy 
food in plain sight is a smart trick 
to eat healthier. Fill beautiful bowls 

with fresh fruit or even nutrition bars 
to keep ‘good for you’ snacks at arm’s 
reach. Serving Bowl $36.00 (West Elm)

5 Create perfect balance with 
Netamo’s tech-forward healthy 
home coach. The device features 

four sensors that measure a room’s 
humidity, air quality, noise and 
temperature levels to help create an 
optimum environment for you and your 
family. Netamo $100.00 (JCPenney)

7 Spring cleaning has never been 
easier with a cordless, battery-
powered Animal vacuum. Weighing 

less than six pounds and ever so quiet, 
Dyson gives you 40 straight minutes 
of untethered cleaning time. Dyson V8 
Animal $400.00 (Dyson) 

8 Unwind and relax your mind as  
soon as your head hits the pillow  
with aromatherapy pillow mists.  

Pillow Mist $14.00 (Bath & Body Works) 

9 We all know hydration is important. 
Water consumption impacts energy 
levels, brain function and even 

contributes to weight loss. Help increase 
your water intake with Hydro Flask’s water 
bottle with an easy-to-drink straw lid. 
Hydro Flask $45.00 (Nordstrom)

10 Get your home organized 
for spring by adding these 
multifunction baskets that serve 

as storage and eye-catching décor. Hang 
these braided baskets by the front door 
and never misplace your keys again. 
Baskets $42.00 (Anthropologie) 

6 Winters can be drying. Amp up 
the moisture factor with a stylish 
humidifier. The extra moisture in 

the air can help improve dull skin and 
air quality. $107.00 (Brookstone) 

2 Create Pinterest-worthy 
“zoodles” (zucchini noodles) 
recipes with a spiralizer. 

Zoodles make a great alternative 
to pasta if you are trying to stay 
away from carbs as warmer weather 
approaches or anytime. Spiralizer 
$40.00 (Williams Sonoma) 

1 Pretty and practical -- bringing out the 
flavors in food never looked so good. 
This Himalayan Salt Block enhances 

the taste of your food naturally as it 
cooks on the stone. Himalayan Salt Block 
$50.00 (Crate & Barrel)

3 Trying to commit to a couple more 
hours of sleep a night? These 
organic sheets are the perfect 

motivation to get you to curl up in bed 
for those extra ZZZs. Organic Sheets 
$60.00 (Pottery Barn)

Top 10 Spring-ready Ideas for Your Home
Yes, it’s still winter, but good things like Spring Break and warmer weather are just around the 
corner. From ways to improve sleep, eat healthier or help with spring cleaning, our retailers at 
Macerich properties have great products and experiences to help you get your home ready for 
what’s next.
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Chompers Brings Sustainability
Message to The Shops at North Bridge
Macerich’s commitment to sustainability has real teeth – in the wide smile 
of Chompers the Shark, who is bringing an artful message about single-
use plastics to The Shops at North Bridge through April 15.  

The life-sized sculpture – created out of marine trash ranging from 
chemical containers, cigarette lighters, and flip flops to boogie boards, 
paint buckets and more – is part of a traveling exhibit called Washed 
Ashore: Art to Save the Sea from Chicago’s renowned Shedd Aquarium.  

The interplay between The Shops at North Bridge and one of the city’s 
best-known cultural assets also underscores the property’s place as a true 
downtown destination. “With thousands of shoppers visiting our stores 
each day, we are in a unique position to amplify an important message 
on ways we and shoppers can be more sustainable and reduce the use of 
single-use plastic,” said Erica Strama, Senior Marketing Manager at The 
Shops at North Bridge. 

Hosting Chompers, of course, is just one way Macerich makes 
sustainability part of its day-to-day operations. Macerich was named the 
2017 Retail “Leader in the Light” for an unprecedented fourth straight 
year, achieved the GRESB #1 ranking in the North American Retail Sector 
for 2017, made the EPA’s Green Power Partnership list of Top 30 On-
Site Generation companies for the third year running, and achieved high 
rankings with CDP for actions to mitigate climate change for the third year 
in a row.

That’s a lot of great stuff to chew on.
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Salads are getting “spring-y” – quite literally.  A colorful array of 
vegetables star in Williams Sonoma’s Spiralized Salad with Asian 
Lime Vinaigrette. Created using the store’s vegetable spiralizer 
(featured on this issue’s top 10 list of healthy items for home), 
this refreshing dish is a fun, new way to eat healthy without sacri-
ficing flavor.

SPIRALIZED SALAD WITH ASIAN LIME VINAIGRETTE

Ingredients:
1 cucumber, ends trimmed
2 carrots, peeled and ends trimmed
2 tablespoons fresh lime juice
1 tablespoon rice vinegar
1 tablespoon fish sauce
2 tablespoons firmly packed light brown sugar
1/4 cup (1 1/4 oz.) roasted peanuts, chopped
2 tablespoons fresh cilantro leaves
2 tablespoons fresh mint leaves
1 small red chili, thinly sliced (optional)

Instructions:
Step 1: Using a spiralizer fitted with the coarse shredder blade, 
spiralize the cucumber and carrots, using scissors to cut the 
strands every 3 to 4 rotations. Transfer to a large bowl.

Step 2: In a small bowl, whisk together the lime juice, vinegar, 
fish sauce and brown sugar until the sugar is dissolved.

Step 3: Add the vinaigrette to the cucumber and carrots and 
toss to coat lightly.

Step 4: Top with the peanuts, cilantro, mint and chili (optional) 
and serve immediately.

Serves 2 to 4 people.

A Colorful Twist on a Spring Salad
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Be a Macerich MVP 

Saving Lives 
One Donation at a Time

People in our markets love our properties – and we love 
them right back. Macerich employees generously volunteer 
their time, talent and energies serving our communities in 
all kinds of meaningful ways. 

We are pleased to recognize our volunteers by providing 
additional resources through the Louise Marquez Volunteer 
Grant Program to help employees have even greater 
community impact. 

The Louise Marquez Volunteer Grant Program awards up 
to $500 for each employee-sponsored non-profit event. 
All full-time and part-time Macerich employees, who have 
worked for the company for at least six months, are eligible 
to nominate their favorite non-profit.

To learn more about our Louise Marquez Volunteer Grant 
Program or apply for a grant, visit the Macerich Volunteer 
Program (MVP) link under the Resources tab on the Hub. 

Link: https://hub.macerich.com/Pages/Resources/mvp.aspx

Macerich takes pride in community outreach and 
service, and the success of the Phoenix Corporate 
Office’s blood drives reinforces our commitment to 
helping and connecting with our community. 

In partnership with United Blood Services, Phoenix-
based Macerich employees have stepped up to 
donate blood and in turn helped save lives. Between 
the last two blood drives 37 Macerich employees 
volunteered to give blood, helping our blood drive 
not only meet its goal but surpass it by over 15 
percent. Overall for 2017, the donations by Macerich 
to United Blood Services helped save up to 189 
people.

If you’re interested in donating blood and work in 
Phoenix, the next chance to volunteer is June 19. 
Please contact Aimee Jeffries for more information.

Blood drive coordinator with Macerich’s Sabrina Jordan, Receptionist.


